Social Networking

The Social Networking Accelerator for Protech CRM for Members allows association executives to
analyze members’ conversations on social networking sites and, as a result, provides real-time
status updates about your member relationships and services.

The Social Networking Accelerator allows CRM for Members users to discover online conversations, identify influential people,
and engage with them on social networking sites using their member system of record—CRM for Members.

Additionally, the Social Networking Accelerator includes the same easy-to-use interface and industry leading analytics that
allow associations not only to capture data but also make sense of it. Marketing professionals can identify their most influential
advocates and better manage the brand. Member recruitment professionals can discover new potential members and zero in
on key data points, and member service agents can proactively identify and address issues.

This accelerator enables you to capitalize on widely used social networking tools—like Twitter—by:

e Discovering important conversations between your members and other key constituents
e |dentifying influential people
e Engaging with participants to drive successful member service and valuable relationships

KEY BENEFITS

Increase brand awareness. The first step in engaging social customers is to listen to what they’re saying. While social
networking sites provide a rich source of customer opinions and attitudes, the challenge is to capture this information in a
useful form and in a way that benefits your organization. The accelerator helps increase brand awareness by identifying key
influencers, automatically tracking public conversations within CRM for Members, measuring online reaction to new services,
announcements or developments, and using social networks as a source of market research by creating online focus groups.

Measure results. As social networks continue to emerge as a viable marketing vehicle, organizations will need flexible
analytical tools to take that information and turn it into actionable insights. With these tools, social networking data can greatly
enrich and expand upon information from traditional sources. The accelerator helps you capture useful data by identifying and
tagging public online conversations about your services and industry, analyzing message effectiveness by measuring
impressions, replies and other key metrics, and using powerful analysis capabilities to identify the biggest online champions,
influencers and detractors.

Find and connect with new prospective members. Social networks provide a rich resource for identifying new members.
Unlike traditional channels, social networks provide the added benefit of allowing associations to gauge a prospect’s interest
through their online profile before communication is initiated. The accelerator allows you to focus your marketing efforts and
find potential members by tapping into social networks to jumpstart “warm” prospecting efforts and identifying prospects by
focusing on conversations and topics relevant to your association’s goals and services.

Engage in more meaningful conversations. While they will not replace traditional relationship-building activities, social
networks do provide organizations with a new tool to build and enhance relationships with members. With the ability to quickly
identify and integrate key online data points with the main customer data repository, salespeople can engage prospects and
customers with all the relevant information at their fingertips.

Better understand your members. Social networking sites can also provide a wealth of information about members and their
interests, lifestyles, and attitudes—data that might otherwise be difficult or impossible to acquire. Paired with the right analysis
capabilities, publicly available member data from social networking sites can provide an additional layer of insight into member
preferences, behaviors, and sentiment, which can lead to more successful relationships.
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The Social Networking Accelerator for Protech Business Solutions allows you to quickly view and track your constituents’
networking statuses right within your CRM for Members database. You can retrieve replies and re-tweets (forwarded
messages) from Twitter, categorize inbound messages (statuses) with a positive, neutral or negative sentiment rating,
and convert social networking data into core CRM for Members records such as leads, contacts and cases.
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